Consumers seek dietary direction

Research reveals a desire to learn about positive nutrients.

By Mary Young

etailers are introducing a

variety of scoring systems

featuring seals, spots and
stars to help customers under-
stand the nutritional values of

tems focus on what foods don’t
contain—such as saturated fat,
sugar and salt.

Yet, recent research reveals
that consumers also want to learn

foods and make better eating

decisions. Many of the sys-

about the foods and nutrients
they should eat.
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A nationwide survey of 1,019
adults conducted in September
on behalf of the Nutrient Rich
Foods Coalition reveals that 61
percent of Americans are inter-
ested in learning about both the
positive nutrients and the nutri-
ents they should limit when they
are trying to select healthy foods.

In addition, 77 percent of
respondents indicated that
dietary advice is helpful when it
enables them to understand the
total nutrient contribution a food
provides.

Seventy-eight percent of
participants, meanwhile, noted
that they are looking for a simple,
practical tool that would help
them build a healthy diet based
on getting the most nutrients
from their food choices.

To reach that objective, the
Nutrient Rich Foods Coalition—a
partnership of 12 food commod-
ity associations representing the
five food groups—is working to
develop tools that make it easier
for consumers to understand
and incorporate nutrient-rich
foods into their lifestyles. Such
foods include lean meats, colorful
fruits and vegetables, whole and
fortified grains and low-fat and
fat-free dairy products.

For more information on
Coalition activities, visit www.
nutrientrichfoods.org,.
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