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Quick Links

Beef Pound Sales
Exceed Growth for
Total Meat Category

New Programs
Target Consumer
"'Stocking Up"* Trend

Merchandising for St.
Patrick's Day Brings

Revisit Important Topics of 2009

As we are nearing the close of
2009, we would like to reflect on
the past year. Join us as we
revisit some of the most
important topics of 2009
including Consumer Purchasing
Trends, Utilizing Your Web site
to Bring Customers to the Meat
Case and the upgraded
BeefRetail.org Web site. In case

Green to Your
Bottom Line

you missed these top articles, or
if you would like a quick refresher, check them out here!

Encourage
Customers to Keep
Grilling Year Round

View a Summary of 2009's Most Popular Topics...

. Or click on the links below to go directly to the full articles:
Register Now for

2010 Annual Meat

Consumer Purchasing Trends
Conference

Research says: Consumers Love Beef! Reap the Rewards!

Nutrition: Promote What Beef Brings to the Table

Channel Marketing
Team

Make Ground Beef an Even More Convenient Option

Utilizing Your Web Site

State Beef Councils
Upgraded BeefRetail.org Web Site

Middle Meat Mania Campaignh Best Success Story of 2009

With a softening economy, demand for delicious steak
dinners did not suffer, but consumers shifted from
foodservice to retail as the more significant source for middle
meat steaks. Click through to read more about the causes
behind this shift. The "Middle Meat Mania™ campaign
encouraged retailers to take advantage of this opportunity.
Data for the first three quarters of 2009 outshines previous
years by far. Read on to learn more about this success story.

Data Shows Success of Middle Meat Mania...

Additional Resources

New Holiday Beef Alternative
Merchandising (BAM) Point-of-Sale

White Paper: The Journey towards
Retail Meat Case Nutrition Labeling

Retail Pricing Matrix Can Help You
Maximize Profits

Beef Fast Facts: Holidays

Customer Handout: St. Patrick's Day

Spanish-Language URMIS Now Available

BELT,

@
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For further information:
Contact the National Cattlemen's Beef Association

Email: jhenger@beef.org
Web: http://www.beefretail.org



http://beefretail.org/CmDocs/BeefRetail/salesandfeaturing/SalesAndFeaturingDataOct09.pdf
http://www.beefretail.org/stockinguptrend.aspx
http://www.beefretail.org/stpatricksday.aspx
http://www.beefretail.org/wintergrilling.aspx
http://www.meatconference.com/index.php?option=com_content&view=article&id=3&Itemid=2
http://www.beefretail.org/top2009stories.aspx
http://www.beefretail.org/consumerpurchasingtrends.aspx
http://www.beefretail.org/consumerattitudestowardbeefdrivesales.aspx
http://www.beefretail.org/promotebeefsnutrition.aspx
http://www.beefretail.org/merchandisinggroundbeef.aspx
http://www.beefretail.org/utilizingyourwebsite.aspx
http://www.beefretail.org/newbeefretailwebsite.aspx
http://beefretail.org/contactus.aspx
http://beefretail.org/contactstatebeefcouncils.aspx
http://beefretail.org/2009MiddleMeatIncrease.aspx
http://www.beefretail.org/beefalternativemerchandisingpos.aspx
http://www.beefretail.org/CMDocs/BeefRetail/nutrition/NutritionLabelingWhitePaper.pdf
http://www.beefretail.org/RetailPricingMatrix.aspx
http://www.beefretail.org/CMDocs/BeefRetail/bff/HolidaysBFF.pdf
http://beefretail.org/CMDocs/BeefRetail/customerhandouts/SaintPatrick'sDayCustomerHandout.pdf
http://www.meattrack.com/Login.php?msg=1&returnURL=%2FURMISSpanish.php



